                         
Promotion Brief

Date
__________________________________________
Client 
__________________________________________

Contact
__________________________________________

Direct Tel #
__________________________________________

Concepts Due
__________________________________________


1.
What is the product being promoted?

(Please provide brand name, SKUs, RRPs per SKU, # units sold per week per SKU.)

_____________________________________________________________________________________________________________________

______________________________________________________________________________________________________________________

______________________________________________________________________________________________________________________

2.
What  is the product’s positioning statement?
(This is key; as Pacific Highway will develop concepts that reinforce  the brand’s positioning.)

______________________________________________________________________________________________________________________

______________________________________________________________________________________________________________________

3.
What is the promotional objective(s)?  Tick one.


(If you have more than one, please select no more than 3 and prioritise    with a number … 1, 2 and 3.)


___
trial/household penetration


___
loyalty/continuity


___
multiple purchase  (i.e., pantry loading)


___
usage/frequency


___
awareness
___
education
___
secure displays
___
other (specify) _________________________________________

4.
Where will the promotion run? 
(Please provide % per distribution channel.)

______________________________________________________________________________________________________________________

______________________________________________________________________________________________________________________

______________________________________________________________________________________________________________________

5.
Who is the promotional target?
 
(Please provide demographic and psychographic profile.  If your average 
 
consumer were a celebrity, who would he/she be?)

______________________________________________________________________________________________________________________


______________________________________________________________________________________________________________________


______________________________________________________________________________________________________________________

6.
Who is the end user?
 
(Please provide demographic and psychographic profile.)

______________________________________________________________________________________________________________________


______________________________________________________________________________________________________________________


______________________________________________________________________________________________________________________

7.
When would you like the promotion to run? 
(Please provide start date and duration.)

______________________________________________________________________________________________________________________

______________________________________________________________________________________________________________________

______________________________________________________________________________________________________________________

8.
What is the promotional budget?
 
(Please specify which components, if any, are to be excluded from this budget.) 

______________________________________________________________________________________________________________________


______________________________________________________________________________________________________________________


______________________________________________________________________________________________________________________

9.
Do you require any specific support materials? 

(If so, please specify items and quantities.)

______________________________________________________________________________________________________________________


______________________________________________________________________________________________________________________


______________________________________________________________________________________________________________________

10.
Please provide the following reference material:

-
product samples

· recent advertising materials (TVCs and/or print)

· examples of previous “gold standard” promotions

· other communication examples (e.g., trade presenters, etc.)

